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What 1s

“(Good”
Design?

Good design 1s innovative.

Good design makes a product usetul.

Good design 1s aesthetic.,

Good design makes a product understandable.
Good design 1s unobtrusive.

Good design 1s honest.

Good design 15 long-lasting,

Good design 1s thorough down to the last detail.
Good design 15 environmentally-friendly.

Good design 1s as little design as possible.

DIETER RAMS /1976



What can we
do for you
as graphic
designers?

As experienced senior designers we develop strategic graphic design solutions,
working remotely with brand identity, advertising, digital marketing tools,
website and social media in Beattub® —our graphic design studio— in a regular
and consistent way since 2005. Tailor-made execution, attention to detail and

passion for great design, are values that identity our work.

We'd love to assist you.

© @



https://www.instagram.com/beattub_design/
https://www.linkedin.com/company/65535503
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'To collaborate
to automate
your business

INDUSTRY HOSPITALITY

CLIENT HYATT PLACE + HYATT HOUSE
GEOGRAPHIC COVERAGE LATIN AMERICA
YEAR 2017 - 2022

TARGET HOTELS MARKETING DEPT.

CHALLENGE Support hotel’s marketing &
communication through a platform with standardized

visual materials, best practices and graphic templates.

TEAM As graphic designers we worked in
collaboration with Hyatt Field Marketing for Latin

America & Caribbean + regional hotels.

DESIGN PROCESS Research / Regional adaptation
/ Brand Guidelines development / Update and

systematization at each hotel / Iteration

TOOLS Wordpress / Adobe Suite

hyola.net/ select/

Bathroom Green

Benefits Grab Tab
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000

Benefits Grab Tab

Card Door Hanger Grub Stub Scrub Stub
$25.00 $500.00 $500.00

HYATT PLACE +

HYATT HOUSE

HYATT PLACE F&B Identity Refresh Implementation TUTORIAL

FOR FREE

DOWNLOAD

Sort by Popularity

Keycard Sleeve
USDO0.00

LTy

e Show 50 Products

Hyatt Place Menu
Editable

UsSDO0.00

DESIGHED TO

e WORK THE waAvy

YOou DO

Breakfast Sales Flyer
USDO0.00
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Benefits Grab Tab Benefits Tab
Tour Time $500.00
$500.00

CONTACT US = Q

Safety Signage Pack In Room Card
UsSD30.00 EFEﬁkaSI
usDO0.00

HYATT PLACE

v& ESTAMGS LSTOS PARS BECIBEILE

Billboard
$1.00

Gallery Kitchen
Breakfast Ingredient
Labels

UsDO0.00

Beattub was my boutique agency, providing

a superb (AL and always
keeping in mund clients’ needs. They not only
Sulfilled and carried out our regional Brand &
Marketing strategy in LATAM, but were also
altentive to suggest campaigns and other 1deas

i mprove and simplify our 4

1t was a pleasure to work with them.

MARIANELA PASCUADIBISCEGLIE
SENIOR FIELD MARKETING MANAGER
HYATT HOTELS CORPORATION



https://www.hyola.net/select/register/
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Building
Brand Identity

INDUSTRY HOSPITALITY

CLIENT ELOHI CAMPS COLLECTION
GEOGRAPHIC COVERAGE USA
YEAR 2020

TARGET ECO-LUXURY TOURISTS

CHALLENGE In a world impacted by isolation and
the effects of a pandemic, building a brand concept
rooted on sacred geometry and cherokee culture,
providing rich and transformative experiences, along
with the commitment to the environment and the

community.

TEAM As graphic designers we worked in
collaboration with a marketing director, a developer

and a photographer.

DESIGN PROCESS Brand Essence / Brand

Messaging / Brand Identity / Content Development
TOOLS Adobe Suite / Wordpress (landing page)

elohicamps.com
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ELOHI

12:00 AM

f;f

ZION

100% [

The ELOHI
Experience

ELOHI Camps Collection creates
endless opportunities to share
incredible once in a lifetime
experiences through our exquisite
collection of luxury eco-resorts in
the Western United States. Our
unique and curated ELOHI
programs provide each guest with
authentic and transformational
experiences by incorporating

immersive activities, exceptional

discovery...

ELOHI unveils to the mindful
traveler a world of
wonderment. A night sky

speckled with stars beyond



http://elohicamps.com
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Solving
communication
problems properly

and on time

@ PuntaMita

GO L ECRLEU B

VENIDO

Welcome

@ Club Punta Mita

Read Punta Mita Covid-19 Protocols Here
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®

HOME PACIFICO BAHIA SERVICES ACADEMY EVENTS
COURSE COURSE
INDUSTRY HOSPITALITY ‘ ‘ ‘ ‘ .
CLIENT PUNTA MITA™
GEOGRAPHIC COVERAGE MEXICO Welcome (‘ Holes (‘ Holes @ Philosophy
YEAR 2020
Services Hole 1 Hole 1 Hours @ Guest Golf
TARGET ECO_LUXU RY TOUR'STS Hole2 H0/e2 Contgct [nfo Intructors
Contact Hole 3 Hole 3 ProShop Program
Hole 4 Hole 4 Restaurante _
Hole 5 Hole 5 Food & Beverage @ SPeCIaIt.y
. . . Instruction
CHALLENGE To make information useful and Hole 6 Hole 6 Golf Reservation
Hole 7 Hole 7 Dress code
understable for owners and visitors at Punta Mita. Hole 8 Hole 8 General Policies
Hole 9 Hole 9 Rentals
Hole 10 Hole 10 Golf | '
TEAM Graphic Designer + Content Creator /—IZ/: ” HZ/Z 11 GZ/]]ZLZT:E?O”
+ Developer Hole 12 Hole 12
Hole 13 Hole 13
Hole 14 Hole 14
TOOLS Wordpress (Avada multisite) + Adobe Suite Hole 15 Hole 15
Hole 16 Hole 16
) Hole 17 Hole 17
golfpuntamita.com Hole 18 Hole 18
clubpuntamita.com ® Services ®  Services

®

®

Swimming Pool
Ocean Sports
Kid’s Club
Boutique

Hours

Sufi

Restaurante
Ocean Sports

Hours

Sea Breeze

Restaurante
Swimming Pools
Activities

Hours

HOME BEACH CLUBS RESORTS AMENITIES EVENTS
Welcome @ Pacifico Four @ Tennis @ Signature
Seasons Events
Swimming Pool ProShop
News Spa St Regis Clinics @ Daily and
H P Weekly
ours . ates
Contact Vacation o Activities
@ Kupuri Rentals °d
Events Fit
Restaurante @ Cle:f:?-

Rates
Hours

ean Sports

Experiences
Contact

®

Pier

Fees

Hours

Recreational

Trail
Map

®

Hospital

®

Services

|
l
@}O
E
|
}

Hours


https://golfpuntamita.com/
https://clubpuntamita.com/
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@ PuntaMita

ENGLISH

ESPANOL

Privacy Policy & Disclamers

Go digital in a
coviD world*

INDUSTRY HOSPITALITY

CLIENT PUNTA MITA™
GEOGRAPHIC COVERAGE MEXICO
YEAR 2020

TARGET ECO-LUXURY TOURISTS

CHALLENGE To go digital easily and quickly with
all printed materials to new habits and procedures due

the pandemic.

TEAM Graphic designer + Content Creator
+ Webapp Developer

DESIGN PROCESS Brief and research / Strategy /

Visual concept development / Implementation / Iteration

TOOLS Wordpress + Adobe Suite

[=]
2

* Access only via smartphones

1 have worked for years with Beattub: in
Grand Hyatt Sao Paulo, St Regis Punta
Mita Resort, Mayakoba and Punta Mita.

It has always been an excellent, commutted

R [ recommend

Beattub as a strategic partner for your
corporate identity, communications, graphic
design and more.

CARL EMBERSON
DIRECTOR OF MARKETING AND OPERATIONS
PUNTA MITA



https://puntamita.com/webapp/
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Showcase product
for an already-
established company

INDUSTRY ARCHITECTURE AND DESIGN
CLIENT QUIETEARTHMOSS.COM
GEOGRAPHIC COVERAGE NORTH AMERICA
YEAR 2021

TARGET ARCHITECTS AND INTERIOR
DESIGNERS

CHALLENGE Develop a design tool to explore a
wide range of possibilities of the product throught
the combination of textures, colors and shapes;
allowing anyone without any previous design software
knowledge to be able to visualize in a simple interface

all product possibilities.

TEAM Graphic designer + Content Creator

+ Developer

TOOLS Wordpress backend for content updates +

Java script

configurator.quietearthmoss-dev.com/ configurator/

SELECT A PRODUCT
WYY 04k I IR
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*

Click to visualize
the video



https://configurator.quietearthmoss-dev.com/configurator/
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Provide visual
understanding
through blueprints

INDUSTRY MORTGAGE

CLIENT TRATCHMAN

(in collaboration with Bob’s Agency)
GEOGRAPHIC COVERAGE USA
YEAR 2022

TARGET POTENTIAL MORTGAGE
BORROWERS

CHALLENGE Provide wireframes —as
initial iteration— considering layout content,

functionalities and user needs and journeys.

TEAM UX Designer + Copywriter

TOOLS Figma

TRATCHMAN P G R S [ ]

Easy home
loans ina
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Home Loans & Refinance
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ederal Housing

Fo
FHA Administration VA VA
Loan

Why choose us?

Loan officers
ready to help

FAQ's

X Wit dcumensaion shousd | have 1 reqes a meeigage?

4 Mowiang dors e rocess ke
o s A fees?

+ Whatis 2 domnpamarn?

4 Whatis the prncipa?

+ Whatia e lass wrm?

Loremll;lp;um Title

About us
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Careers
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Want personalized loan options?
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TRATCHMAN

TRATCHMAN — s — o 7y O ==

Home Loans
& Refinance

re———————

Choose a loan or
refinance option

Conventional

FAQS

X What documentation shoul | have 1 1eguest a marigage?

4 How long doet the peocess Lake?
4 What are HOA fees?

4 Whatis 2 down payment?

+ Whatin the lean teem?

Want personalized loan options?

1y ok e i 1 bttt ks
ey i s

TRATCHMAN

o

TRATCHMAN — P e

Find a loan
officer

Offcer’s 7 0 Surnama &

Want personalized loan options?
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o

TRATCHMAN - — =] E==n

About us

About About
Gabby Tratchman Austen Tucker

Why choose us?

Lorem Impsum Title

Careers
Tkt g ke o sty
e i beamen fmantm
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Ready to get started?
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TRATCHMAN
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Join the
Tratchman
Mortgage
Team
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Want to become
a Loan Officer?

Wiy bocome a Loan Offcer?

Wik da | meed 13 become o Loan
Officer?

VWit ave the benefts?

FAQ's about become a
Loan Officer

X A paid 1099 s W2H

& How often do | gt paid?

4 Mow do 1 price loans with EMG?

4+ Wit iype of laam origination softwase
willluse?

+ How do  pul credit?

Be part of the team.

e st o 4 a1 o

TRATCHMAN
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Would you like to receive news from us?

Latest posts
a
Foresioaure - The Final Fronuer  Foreckosurs - Th Fine Fan o
forie i it
= £l
Forecioaure - The Finl Frontier Foreclosare - The Fial Froniir
foris 4
Popular By categories.
Todayuhouiog 4 Rebnancing
Mkt
Baat pracnces
Morgage Rates + Tiosfor credts
Monihs Sugplyol
Inveniory
Trending

orscionae - Th
Fronties fo % 1)

Fosectoaure - The Finai Fronr

Top
contributors

@ Somantha Wik

TRATCHMAN e e

Contact us

TRATCHMAN

o

Offices

For Quick Inquiries
e

Would you like to
receive news?




— Very good service, the food is exquisite and very creative, Colombian type
but where the chef strives to take it to the next level. Super recommended to
locals and foreigners who want to enjoy Colombian food.—

B1356X0andread
ON TRIPADVISOR

07.

Read this review and more on Tripadvisor —

Promoting and
refreshing a brand

INDUSTRY TOURISM

CLIENT HYATT REGENCY CARTAGENA
GEOGRAPHIC COVERAGE COLOMBIA
YEAR 2021

TARGET HOTEL'S GUESTS AND WALK-INS

WINES ME&U BEVERAGES

B‘OO’K A-.T';ABLE
CHALLENGE To promote an iconic restaurante

In a more atractive way, telling the story behind

dishes, original concept and reviews.

TEAM Graphic Designer + Marketing Coordinator

+ Executive Chef

A PPE TN ZE RS 5'T.ART EER 5 MAINS 51D EiS D E S5 E RT'S

TOOLS Wordpress + Adobe Suite

APPETIZERS




Fecepcian con copa de hienvenida v seleccion de bocaditos
tend tres pasos (Incluye behidas sin alcohal, café & petit fours)
Yinos a eleccian del sommelier
Copa de Espumante para brindis

JTARDINES DELPALACIC DUHAL Armado especial del salon
Fundas para sillas
Ambientacion del salon con centros florales
b sica funcional

SALCNTFTOSADAS COTKTAIL

Frecio por persona, desde $ 433 + Wb,
(De 20 hasta 40 personas)
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I PIANO
| mom
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PALACIO BUHAU

PARK HYATT BUENOS AIRES™

Embodying mission -
and goals of the el
project ; L

i ':"'fiﬁ""r .. -
INDUSTRY HOSPITALITY ' .- oL i | “_1' -
CLIENT PALACIO DUHAU - PARK HYATT gy —_—— ¢ i Iz — F:*—- | Bn e
BUENOS AIRES . .. = i 4 -u':m e
GEOGRAPHIC COVERAGE ARGENTINA Y o ey R bl | e
et 3 i . - | . | CEREMONIA D £
YEAR 2012 I | | ‘ =il

SUNDAY BRUNMCH
TARGET HOTEL'S GUESTS AND WALK-INS

CENA EN DUHAU

EXPERIEMNCIA DE BIEMESTAR

CHALLENGE To create a new year landing page, Bealtub has been one of my best experiences
with graphic services vendors. They show

increasing sales and improving web positioning for

the brand and the event —SEO — bility, knowledoe of the brand, deliver

on time and thewr own style. VRaNGR A1 FIESTAS DE FIN DE ANO | EVENTOS SOCIALES ¥ CORPORATIVOS | REGALOS Y GIFT CERTIFICATES
TEAM Graphic designer + Marketing & to contact Beattub again and working
with them!

Communications Manager

EDUARDO CECCOTTI
MARKETING & COMMUNICATIONS MANAGER
PALACIO DUHAU - PARK HYATT BUENOS AIRES

TOOLS Wordpress + Adobe Suite

CEREMOMNIA DE TE REGALOS & GIFT CERTIFICATES
SUNDAY BRUNCH
SUNDAY BERUMCH

La mas alta gastronomiainternacional, basadaen la
Moderna Cocina Italiana, disponible en el clasico
Brunch de Gioia Restairante & Terrazas, ambientado
CEMNA EN DUHAU en los clasicos jardines del Palacio.
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Developing
a digital product
from scratch oo

INDUSTRY COWORKING SPACE

CLIENT CONNECTOPUS

(in collaboration with Bob’s Agency)
GEOGRAPHIC COVERAGE SWITZERLAND
YEAR 2022

TARGET COWORKER’S AND WORKSPACE’S
PROVIDERS

CHALLENGE Develop a platform that offers
maximum flexibility for shared office space that
can be fast and easy booked at any time; as well
as an enhanced service experience for the

working world 4.0.

TEAM Cross functional team with UX/UI Designers

+ Copywriters + Developers + Product /\/\anager +

Marketing dept

TOOLS Miro + Figma

STRATEGY
Mind mapping

Requirement gathering

Data analysis
Development strategy x !

SPECIFICATION
Brief

Concept testing

Competitive analysis

LAUNCH
Finalizing build
App store submission

Analytics setup

TESTING
Test plan QA features and functions
User feedback

-

’

DEPLOYMENT
App store approval
Backend deployment

CODE
Cross-platform

Back-end development

Product Builds

APPLICATION

Design sprint and moodboard
Brainstorm and sketch
Information architecture
User journey map
Wireframing

Style guides

Design system

Prototype

UX writing

UX/UlI

Quantitative and qualitative
user research

Empathy maps and personas
User stories

User flows

Red routes

User’s pain points

MVP definition
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'lT'o improve the
user experience for
online customers

INDUSTRY FURNITURE

CLIENT EZOBORD

GEOGRAPHIC COVERAGE
NORTHAMERICA

YEAR 2022

TARGET ARCHITECTS, DESIGNERS
AND REPS

CHALLENGE to reach maximum customers at
the right time to increase sales and profitability of
the business.

TEAM Developers + Designers + UX Designers

TOOLS Wordpress + Woocommerce + Divi

BORD

vEsSILN

AcousTIES

us United States of America  AboutUs  ContactUs FAQ

MNEWS BECOME AN EZOBORD DEALER  LOGIN / REGISTER .\,j,'

WORK ZONE DIVIDER MODULAR

Woark Zone Divider Modular — effective acoustic movable wall panels to create zones and divide spaces.

SHOP EZOBORD PRODUCTS
MADE IN THE USA
FOR USA CUSTOMERS

= V=
ey
XN

WORK ZONE DIVIDER MODULAR

KAYRA CURVED SCREEN

477400 - 89

DESK RETURN SCREEN DESK SCREEN SYSTEM

99,00

KULMA CORNER SCREENS MODESTY SCREEN

HOODY

$492 00 - 51,32000

PYRAMID MOBILE WHITEBOARD

$1,464.00 - $1,854.00

HOODY DESKTOP COVE BENCH SCREEN SYSTEM

S4BO.00 - $726.00 $576.00 - $2.68B.00

OBI MOBILE OFFICE DIVIDER

$2,925.00 - $4,750.00

WORK ZONE DIVIDER MODULAR

Work Zone Dividers are acoustic partitions that enable you to divide and
define working spaces and create quieter zones in open plan spaces. They
absorb distracting sound and noise

Color . . w .

Creon
Apple
Model a :
L iy A —
Kesik
. ) o,
g; G = 555 5
= Sien
E : i
Hardwaro None H CF6-01 cvD
None
€BG-C
e $390.00
1 ‘ Add to cart

CONTACT US FOR VOLUME PRICING

B Rt eopaeatoly CONTACT OUR DESIGN TEAM FOR CUSTOM APPLICATIONS.

Dimensions

475
[12065mm]

You may be interested in...

Kayra Curved Screen Kulma Corner Screens
$774.00 - $930.00 $8RR.00
Reviews

Be the first to review “Work Zone Divider Modular”

Your email address will not be published. Required fields are marked *

O save my name, email, and website in this browser for the next time | comment.

| Submit

DESIGN SIGN UP AND RECEIVE THE LATEST OFFERS
DRIVEN FROM EZOBORD.

ACOUSTICS
B O R D _Zm'jil

Ezobord - the evelution of high-performance acoustic material. Flexible, lightweight, easy to install and
cost-effective. Sound absorption with endless creative possibilities. In any shape. In any space.

ezobord.com ® 2021 all rights reserved

@ ¢ n f

Home Shop AboutUs Privacy Policy FAQ
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THANK

YOU

BEATTUB - GRAPHIC DESIGN STUDIO

L +54 9 261 5178151/ +54 9 261 4668026 K beattub@gmail.com

beattub_design

B beattub-estudio-de-disefo

R beattub.com

ARG
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https://www.instagram.com/beattub_design/
https://www.linkedin.com/company/65535503
https://beattub.com/

